
 

 

 

Investment Proposal 
This proposal is designed to be read in conjunction with the Intelligent Ice website 
and attached literature and presentations. 

This is not a public offering and details of the Intelligent Ice operations remain 
confidential. This proposal should not be distributed or copied without consent of The 
Company. 



 

Concept 
Intelligent Ice Ltd launched a range of drinks 
chillers and smart chill accessories into the 
market in November 2009. The chillers are now 
sold in a wide range of high profile stores 
across the US, Australia and New Zealand with 
additional distribution in the UK, South Africa 
and Germany and The Netherlands. The current 
‘in the market’ portfolio comprises three 
products: CHILLBALL, CHILLROCKS and DUO 
CHILLGLASSES.  

Based on the this success, the Company now 
wishes to advance the launch of a number of 
new products, some of which are in advanced 
stage of design / prototyping / tooling. 
Additionally recent trade fairs have opened up 
new territories for distribution. 
Development 
Overview 

Concepts were first established in 2004 and the 
first patent applications submitted. Concepts 
were further developed in New Zealand 
through 2006/7/8 with industrial designs and 
prototyping facilities (www.formworks.co.nz) 
(www.pdt.co.nz). 

Through 2009 factories were sought in NZ and 
China to establish a manufacturing base with 
the unique combination of skills required for 
production: blow moulding, injection 
moulding, liquid filling, branding and printing. 
Factory selection was narrowed down on the 
basis of existing capability, reputation, 
certification and QC, location and appetite for 
the work.  

 

 

 

 

 

Distribution partners for the US, Australia and 
NZ were put in place and a website and 
corporate identity established. Consumer 
testing took place at early trade shows in NZ 
and Australia in 2009 and confirmed the appeal 
of the products in their final form in the retail 
market. 

Once the business model was proven, a creative 
agency was chosen (www.strategy.co.nz) to 
develop the corporate image and product 
packaging. A website upgrade is currently 
under way and is designed to support both 
retail and promotion sales agents. 

In 2011 promotional product (the ‘premium 
market’) activity commenced with promo’ 
agents appointed in New Zealand, Australia, 
the US, RSA and UK. To support this activity, a 
range of promo’ packaging has been rolled out 
(see attachments). 

Intelligent Ice has exhibited at a number of 
trade fairs through 2010/11 including the 
Sydney, Chicago, Dallas, Atlanta, New York, 
Melbourne, Hong Kong and Frankfurt home 
ware and gift ware shows, along with wine fairs 
in London and Hong Kong and food-related 
shows in Melbourne and Auckland. We have 
universally positive feedback on the design of 
the retail units, packaging and presentation.



 

Concept USP 
The Intelligent Ice product range benefit from a 
number of USPs, a claim backed up by 
numerous patent grants 

• The chillers are hygienic, have a long 
life and are commercial dish/glass 
washer proof 

• They do not dilute drinks hence 
improving the drink quality 

• They are functional, attractive, fun and 
safe 

• They provide unparalleled branding 
opportunities for wine/beverage/spirits 
companies 

Design USP 
• Tough food-grade co-polymers used for long 

life 
• Non-toxic ‘freezant ’ formula 
• Flexible design - can be used across the range 

of commercial glass shapes and sizes 
• Highly visible branding on the clip, but non- 

intrusive in the glass 
• A modular system for economy 
• Replicates the look of real ice when frozen 

 
 
 
 
 

Retail and Promo 
operations 
Currently sales activity falls into the retail 
sector and premium/promotional product 
sector.  

The retail sector has been developed in 
conjunction with our retail agent 
www.mayemydayproducts.com and agents 
have been appointed in every state in the US 
with Canada coming online now.  

Distribution is also well developed through a 
chain of agents in Australia and via wine 
accessory specialist www.brightidea.co.nz in 
New Zealand. Centralised distributor 
www.eddingtons.co.uk operate in the UK and 
discussions are taking place with distributors 
in Hong Kong, France and Spain. Recent trade 
fairs provided us with distribution options in 
China, Japan, India, Singapore and Korea. 

The promotional product exposure we are 
gaining should lead us into the ‘trade’ sector 
(bars, restaurants, hotels, cruise ships). 
CHILLBALL is already sold and used in wine 
bars and vineyards across the US, Australia and 
New Zealand. CHILLBALL participated in the 
recent launch of Australian Vintage  Tempus 
Two wine brand (www.tempustwo.com) and 
units have been ordered by Distell, the largest 
spirits group in RSA, for the launch of its 4Th 
STREET rose wine brand (www.distell.co.za)  
Discussions are underway with Orlando Wines 
for the Jacobs Creek brand.



 

The Market and 
Drinking Trends 
The Intelligent Ice products all have significant 
branding opportunities. The branding and 
marketing of beverages has become an art form 
as well as a competitive business. Ice has never 
been considered as a branding medium and so 
the Intelligent Ice units provide new and 
unique brand awareness possibilities to drink 
manufacturers. 

The size of the global drinks market needs no 
explanation. In hot climates there is simply no 
satisfactory method of keeping drinks 
pleasantly chilled without dilution and the 
dangers associated with poor quality ice. The 
ice of ice is habitual and accepted only in the 
absence of any other viable commercial 
solution. 

Health and safety is increasingly scrutinised as 
is the use of dirty ice and related illnesses (see 
www.intelligentice.com then ‘why dilute’, then 
health and safety’). In developing countries 
and hot climates the problem is chronic. New 
laws in developed countries require the use of 
shatterproof polymer of glass in public areas 
and we are responding to this with a range of 
polymer drink ware. 

Safety Certification 
To comply with US (and separately 
Californian), EU and Australian food grade 
certification, we have various MSDS, TRS and 
Phthalate tests confirming the food safe nature 
of our gel and polymers. 

 

I.P. 
Our I.P position is extremely robust and well 
developed to an extent rarely seen in the sector. 
The unique nature of the ‘clip-in’ function of 
our chillers has been thoroughly protected. 

3 patents have been filed in all in numerous 
territories ( US, Canada, Brazil, RSA, UK, 
Europe, Japan, China, India, Australia) and all 
have progressed to national stage. These fall 
under original PCTs numbered GB2428464, 
GB2457424, GB 2457424 and international stage 
numbers WO2007010310, WO2009063251, WO 
2009063252. The first patent has now been 
granted in the UK, Europe (countries actually 
filed in are France, Germany, Spain, Italy), RSA 
and China with grants following through on the 
later 2 patents. New patents may be filed 
subject to capital availability. 

Margins and profit 
potential  
Current margins are approximately USD 1.50 
per retail unit (represents 45% of manufacture 
price or 31% of wholesale price. This could 
increase to USD 2.20 per unit with a Hong Kong 
hub whereby we could avoid agent fees (ex US 
and Australia). Promo margins are variable but 
higher per unit than retail. 



 

The Investment 
Proposition 
Initial development stage capital requirements 
were met by the Company founder, David 
Spratley, with additional capital provided by 
two early stage investors. The Company now 
seeks to raise additional working capital to 
continue the development and rollout of new 
products and increase distribution territories 
and establish a warehousing and sales hub in 
Hong Kong. 

The preference is for investors that can bring 
additional leverage to the commercialisation 
phase by strategic contacts in the relevant 
industries with distribution capabilities in 
either the retail or promotional sectors. 

Capital would be principally allocated to: 

• Product development 
• Staffing requirements including a 

company administrator (HK based) 
• Website upgrade 
• Ongoing I.P protection 
• Marketing materials and trade fairs 
• Stock 
• Rental of a warehousing facility in HK 
• I.T Infrastructure including reporting 

systems, stock control and accounting 

 

 
 
 
 

Legal Structure of 
the Company 
Intelligent Ice Ltd Gibraltar was incorporated in 
June 2007. Director roles are provided by 
Cheam Directors Ltd, part of Line Management 
Services Ltd, a wholly owned subsidiary of 
Hassans, Gibraltar’s largest law firm. David 
Spratley acts as Company Consultant enabling 
him to instruct the Directors in all matters. 

The Company is free from Corporation Tax as 
long as no income is derived in Gibraltar, even 
if profits are remitted to a Gibraltar bank 
account. A requirement to quality for this status 
is Gibraltar resident directors and local 
accounting. 

Banking facilities were established with 
Barclays Bank, Gibraltar, with banking 
operations operated by the Line Management 
Services Ltd CBS computer System, taking 
instructions from the Company Consultant. 
Accounting is undertaken by Hassans but not 
audited at this stage. 



 

Strategic Working 
Partners 
Corporate Lawyers 

Hassans  

57-63 Line Wall Road, Gibraltar 

Tel (350) 79000 

www.Hassans.gi    

Gibraltar Bankers 

Barclays Bank Gibraltar 

I .P advisers 

UK: Chapman Malony, Cardiff  
www.chapmanmolony.com  

New Zealand: A J Park , Auckland 
www.ajpark.com  

Industrial  Design and prototyping  

Formworks  www.formworks.co.nz 

PDT www.pdt.co.nz 

New Zealand Development Chemists 

Wagner Grayson Ltd 

Creative Agency 

Strategy www.strategy.co.nz  

Manufacture Partner 

D D Industries, Guangdong www.dd-
industries.com 

Distribution Agent 
Make my day products 
www.makemydayproducts.com 

 

Appendix/ 
attachments/ links 
Product visuals 

Trade fair visuals 

New website scamp 

Product brochure 

Promo packaging examples 

Patent certificates 

Link to engineering designs for concepts 

 

 
 
 
 
 
 
 
 
 
 



 

Bio -David 
Spratley, 
Company 
founder 
Age 47, English 

David worked for an American Express 
subsidiary until 1991, when he was awarded  
ACUMA UK Financial Planner of the Year. In 
1992 he embarked on the British Steel 
Challenge around the world yacht race. 
Following his return, he established his own 
investment brokerage in Tokyo, MTT, 
specializing in the marketing of structure of 
CPPI (principal protected) alternative 
investment vehicles. He took this experience 
back to Europe and set up PBA Capital Ltd 
(Gibraltar) as a special purpose vehicle for the 
launch of similarly structured proprietary 
investment ‘notes’ backed leading investment 
banks. 

A sabbatical after 10 years in investment 
banking saw him build his own home in New 
Zealand where he commenced the design and 
development of a number of new consumer 
product concepts. After completing an MA in 
Ancient History, David embarked upon the 
commercialization of these ideas and now 
holds 4 international patents. 

 

He established Intelligent Ice Ltd in 2007 
(www.intelligent ice.com) having developed 
the concept of ‘alternative ice,’ and co-founded 
the FLYHIDRATE concept in 2010 with business 
partner Chris Watkins, using their combined 
innovation skills and their contacts within the 
international airline industry. FLYHIDRATE is 
the world’s most advanced in-flight wellbeing 

beverage system and was developed in 
conjunction with the Universdity of Otago and 
leading nutritionists with funding provided by 
the NZ Ministry of Science and Innovation. 

 

 

 

 



 

 

P: +64 9 422 4934   •  M: +64 21 0255 3925 

 E: info@intelligentice.com 

www.intelligentice.com 


